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The index to the 1993 Mortgage Banking articles is 
divided into two parts; Author/Title and Subject. 


In the Author/Title section, all articles are listed alphabet- 
ically according to the author’s last name and by the first word 
in an article title. 


The Subject section lists the articles alphabetically by title 
under an appropriate heading. Most articles appear under 
more than one subject heading. 


The subject headings are listed for your convenience. 
It is recommended that you check this list first to determine 
under which heading your topic of interest would be located 
and then refer to that part of the Subject index. 
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FOR THE 
LONG TERM 





66 If we're old-fashioned 
about anything, it’s our 








commitment to building business 
relationships. Over the years, we’ve 
watched our business grow, loan by 
loan, state by state, on 
the basis of those relationships. 
Markets may change, rates may 
change. But you know, when 
you pick up the phone, 
ADVANTA will be there. 
That's the 
ADVANTA edge. 99 
Dennis Eickhoff 
President and Chief 
Executive Officer 


Thanks to you, ADVANTA 
today offers coast-to-coast 
service on non-conforming 
credit first and second mortgage 
loans. We have competitive 
pricing on both fixed and 
adjustable interest rates for 
credit quality A through C, 
with concurrent funding 
available. Plus we offer a very 
attractive correspondent 
program. And contract 
servicing is available. Through 
our affiliate, ADVANTA 
Mortgage Conduit Services, 
we can purchase pools of loans, 
with servicing retained or 
released. For quality service 
you can count on for the long 
term, call ADVANTA today at 
(800)851-1009. That's the 
ADVANTA edge. 


Nationwide Specialists 
In Non-Conforming Credit Mortgages 


ADVANTA’ 
Mortgage USA 


A Division of Colonial National Bank USA 
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